


Our brand aims to offer our customers an experience of a life filled with comfort and prosperity,
much like the phrase 'to live in clover,' which symbolizes a carefree life full of health and wellness.
Inspired by the three-leaf clover, a symbol of abundance and simplicity, we craft high-quality
products for those seeking a unique lifestyle. At the heart of ancient legends lies the four-leaf
clover, a rare symbol of good fortune, perfectly embodying the exclusivity we infuse into every piece we create.
We are here to offer not just uniqueness, but also a touch of good luck to our customers.
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The rare four-leaf clover symbolizes
the exclusivity and good luck we offer
1n every piece. Clover.sa
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Clover Brand
Guidelines
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English Typography
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Primary Colour Palettes
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Secondary Colour Palettes

Secondary Logo
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Photography Incorrect Usage
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OUR
MISSION
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The house that the sun enters, the doctor does not enter.

WE WANT TO PROMOTE
THE YALUES OF HEALTH AND
CONCERN FOR THE ENVIRONMENT
IN-SOCIETY
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AND COMVEY A SENSE OF CONFIDENCE
AND EXCLUSIVITY WHEN PURCHASING
THE BRAND'S PRODUCTS.
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Thanks!
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Brand identity design



